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1. What factors made this performance the worst marketing strategy imaginable?
The factors that contributed to his worse performance were the wrong image, the wrong time, and the wrong place. He seemed to have the intention of attracting attention, putting in mind he lacked them. This, too, requires adjustments. In various ways, individual participants who have intentions of competing in the workplace need strategies as well, wherein, in this case, his performer lacked them.
2. What adjustments should have been made to draw attention to his performance?
The various adjustments that should have been made to draw attention to his performance were that he could have chosen a favorable place for commuters to stand still, hired an audience as his cheering squad, and placed a banner trying to display his name. With all this, his performance would stand at a higher note hence scoring the best.

3. Describe the 2 strategies the author suggests help marketers clue people into the value of their products? 
The two strategies the author suggest assisting marketers to clue people into the value of their products are framing and setting yourself apart from the competition at an entry level. This is evidence in the sense that Bell had to frame himself in a symphony hall simply because this is a place best musicians perform and why great art hangs at met rather than on the side of the building. Setting yourself apart from an entry-level assists the performer in letting people realize or know their product, hence avoiding audience ignorance because they don't have an idea of what you are selling or driving home.
4.  If the goal was to attract the most money for this performance, what marketing strategies would you have used to attract the right audience? (think outside the box)
Direct selling and cross-selling marketing strategies would work out best if the goal were to attract the most money. Through cross-selling marketing strategy, the primary intention of the performer is to get the enormous profit out of the performance. The main focus in his performance is getting more money rather than attracting audience attention or competing with any other performer. A direct selling strategy aims at selling your products from the first action. In this strategy, the performer aims at getting money but not for any other purpose.
5. Post a response or reply to any other post about what marketing strategy you will use in your business plan based on what you learned or thought about in this discussion. You must start a thread before you can read and reply to other threads.
I will use setting yourself apart from the competition in an entry-level strategy as well as the framing plan in my business plan. I concur with the author's idea concerning the two approaches, which is actual framing will assist me in selling out my product from inside rather than than than hanging outside. I agree with the author's notion that setting myself apart from the competition in an entry will assist me in letting people realize what I have and the essence of the product.
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